CTV as Part of Omnichannel Marketing

In 2022, ad spend on programmatic CTV ~ US advertisers will spend almost $63 billion
is expected to increase by 39.2% on programmatic digital video in 2022

HOW CAN YOUR BUSINESS MAKE THE MOST OF CTV IN 2022?

Add CTV to your omnichannel marketing strategy

Pair your current advertising media mix with CTV to increase the reach of your campaigns.
Drive key accounts through the sales funnel with efficiency and speed by building brand
recognition across multiple touchpoints throughout the customer’s campaign journey.

Harness the power of transparent analytics to enhance your omnichannel campaigns

AdDaptive’s programmatic CTV offering includes one of the industry’s most robust
analytics reports, giving your agency the insights necessary to adjust your strategy in
real-time for the most optimal results. Gain up-to-the-minute insights into how your key
accounts are engaging with your media mix, including CTV, and adjust your strategy
accordingly at any step of the campaign journey.
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Target your key accounts across multiple devices with an omnichannel marketing approach that
includes B2B CTV, display, native, and video. With the addition of AdDaptive’s CTV solution, you
have the power to reach your key accounts across multiple touchpoints with accuracy based upon
insights provided by AdDaptive’s powerful analytics reports throughout the course of the campaign.

Source: Benes, Ross. “US Programmatic Video 2022.” eMarketer. 26 January, 2022.

» @ ¢ NAdoaptive

Smarter B2B Advertising

www.addaptive.com


https://www.emarketer.com/content/us-programmatic-video-2022 
http://bit.ly/2EAGRQk
http://bit.ly/2VXrbMW
http://bit.ly/2HISLK8
http://bit.ly/2Kbqnlw
https://www.addaptive.com/

