MANAGED SERVICES VS. SAAS
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Within B2B advertising, there are several business models to choose from when searching for an ad tech provider

to maintain and optimize your ad campaigns. Managed services (MSPs) offer a comprehensive solution capable
of onboarding data and customizing campaigns using an ABM approach. MSPs provide hands-on maintenance,
expertise, and support, allowing the experts to do the hard work for you. Conversely, SaaS (Software as a service)
products live in the cloud, where customers must learn to use the product themselves in order to onboard data or
deploy advertisements.

A fully managed service involves a complete accounts team full of experts who provide extensive management of
ad campaigns, spanning data onboarding, campaign optimization, audience analysis, and more. For companies who
want hands-on help and comprehensive services, a fully managed service is a great fit.
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ADDAPTIVE’S FULLY MANAGED SERVICES

AdDaptive’s advanced algorithms and expert accounts team optimize campaigns in real-time by analyzing
performance data and adjusting key campaign strategies. Advertising automation combined with full-service,
around-the-clock expertise targets your company’s ideal customers with unbeatable effectiveness and efficiency.

No hidden fees, no long-term contacts, no disruptions -- nothing but exceptional service and the industry’s best
technology for the best performing campaigns. That’s the AdDaptive advantage.
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